
The chain offers an eclectic mix of wrap 
sandwiches, entree salads, burgers and 
gourmet pizzas with either thick or thin
crusts.



Restaurant consultant Ron Santibanez says one of the key steps in The
Loop’s growth was the addition of salads.

The Loop’s executives say some of the units earn $1.5 million in sales a year with the overall average
volume exceeding $1 million.


